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Book Cover Design

HELLEMYRSFOLKET

The Project

In this project | have redesigned the
covers of Hellemyrsfolket, a book series
by Norwegian author Amalie Skram.

The project is a part of the course IDG
3013 Editorial Design 2 at the
Norwegian University of Science and
Technology (6th semester). The design
process was in supervision of
norwegian designer Johanne Hjorthol.

The first book in the series is titled
Sjur Gabriel.

Mockup from unblast.com




Book Cover Design

HELLEMYRSFOLKET

The Book Series

The novel cycle Hellemyrsfolket, which
was published between 1887 and 1898,
is Skram'’s greatest literary achievement,
and is considered one of the main
works in Norwegian literature.

The second book in the series is titled
S.G.Myhre.

Mockup from unblast.com



Book Cover Design

HELLEMYRSFOLKET

The Plot

The plot follows a series of destinies in
the Hellemyr family, and emphasizes
the issue: Does man have the
freedom to choose his life, or is their
life predetermined at birth?

In addition to drawing sharp portraits
of the main characters Sjur Gabriel,
Sivert, Severin and Sofie, Skram also
gives a precise picture of the social
conditions that influence these
characters.

The third book in the series is titled
Avkom.

Mockup from unblast.com



Book Cover Design

HELLEMYRSFOLKET

The Design

My illustrations are drawn in a
“amateurical” style to portray the
content of the book. The drawn
characters are depicted in a sorrow
hopeless way, with messy lines and
sad facial expressions.

The colors for each book fit the
narrative, where the brown in the first
book represents alchoholism and
poverty. The green in the second book
represents jealousy and greed. The red
in the last book represents suicide and
hopeless love.




Book Cover Design
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Inspiration
The series has had many covers
. AMALIE SKRAM

throughout the time, and most have a Hellemyrsfolket
rough and artistic expression. Many of T

Sjur Gabriel | To venner

the earlier covers are lino prints, with a S.G. Myre | Avkom

“scratched” artstyle. | took inspiration
from this in my design.

N AN G

| first drew the characters on paper,
and later traced them digitally. To fit
the story's themes and feelings, |
aimed to keep the lines rough, thick,
and slightly messy.

Photos from Gyldendal
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HELLEMYRSFOLKET
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Amalie Skram

Sjur Gabriel

Hellemyrsfolket

& cvioenoaL

Amale Sloam var en oarsk forfatior,
snsett for & veers an av de fremste nat
Grulistiske forfatterne | Norge, De fleste
varimng hennes handiot om kvinner og
deres peiats llv. | romanena $ne ga hun
en hritisk frematiling sy de sosale for
holdens | samtiden, man hun skrav ogsd
om det indre Ivet. Fra hun debuterte |
1885 14 hun dode | 1905, ga hun ut rundt
20 yurk. Dt maste ef rormaner, men now
& ogsd novellar og shuesaill | tidegg
shray Ghram an rekie litteraturonmeldal-
sor | sift arbaid somy krtikee, Noeo av vae
horws honnos et ogsb imatisort




Book Cover Design

HELLEMYRSFOLKET
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Amalie Skram

S. G. Myre

Hellemyrsfolket

* GYLDENDAL

Amalie Skram var an nomk forfatter,
ansaett for A vaers & & de framste nat-
wralstishe forfatterne | Norge, De fleste
verksne hannes handlet om kvinner og
deras private bv. | romanene sine ga hun
e hrithk framatiiing av de sosake foe
toidene i samtidon, men hun skrey 0gsd
om det indre livet, Fra twn debuterte |
1285 1l hun csede | 1905, go hun vt rundt
20 verk. Dot meste of romanar, ren noe
e ogsd noveller og ekuasill | tilegg
shrgy Skramm en rokhe lttaratursnm cidel-
240 | 5itt arbeid som kritikar, Noan av we-
wane hannod of ogsd fimatisert
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HELLEMYRSFOLKET

Amalie Skram

Hellemyrsfolket

‘ GYLDENDAL

Ly 2y

Amale Skram var en norsk forfatiar,
arsatt for & were en av de frecste nat-
uraistishn forfatterne | Norge. Do flestn
yerkone hannes kandiet om kvoner og
deres private iv. | rormarena sinega bun
#n keitisk frematiling ay ds sosisle for-
holdene i samtiden, man hun skrey ogsd
om dat Indre kvet, Fra hun debutarte |
1885 tll hun dade | 1905, ga hun ut rundt
20 vark. Dat mests e romanee. men noe
or 0ged noveller ag skuessill. | tegg
akrow Seram an rakke fitteraturon roidal-
sar | pitt artald gom kntlker. Noan av var-
ke nennos ef oged fimatioart.




App Design

RUBY

The Project

Ruby is an independent project |
undertook as an exercise in
strategy building and UX design.
It began as a short assignment in
the GCMS8IO Creativity, Clients,
and Design course at Toronto
Metropolitan University.

The research and strategy were
developed collaboratively, while |
created the visual identity and
app design individually after the
course concluded.

Daily Affirmation

“I am in control of my financial journey,
and with each decision, | move towards
stability and well-being. My path is
unique, and | embrace the lessons

and opportunities that come my way.

[

This Months Goal ~ $54 [ $120

Top Picks from Education Hub

~

Overcoming finance
anxiety and priorit-

How to set up
monthly budgeting,

The ||
finar

ur

Your digital
finance companion




App Design

RUBY

Vision

Ruby aims to focus on removing
the stigma of financial instability,
and envisions a future where it is
accessible to everyone. What
separates Ruby from other financial
apps is that it aims to be friendly,

community based, and educational,

with a focus on mental health.

The vision is to provide the users
with the feeling of calmness,
stability and control over personal
finance, to better their mental
health and well being.

My goals is to help you reach
financial freedom.

Download the free app today,
and lets start this journey,
together.




App Design

RUBY

The Design
The brand logo features a charming
piggy bank named Ruby.

All text in the app is set in Poppins, a
geometric and minimalistic typeface
that balances a friendly yet
professional tone. The soft pastel
color palette represents support,
friendliness, and optimism.

The Features

As you load into the app for the first
time you are greeted by the 'Get to
Know You' page, where users can
customize the app based on their
personal needs.

Would you like to tell me
more about your
financial concerns?

- o

=

| would like to ...

start up my savings
/
pay off my debt
%
learn about budgeting
regaing control of
my spendings )

Maybe later...




App Design

RUBY

The Features

The home page shows an
overview of the features Ruby
offers, such as: daily affirmations,
monthly goal progress bar, top
picks from the education forum,
monthly budget at a glance, and
the users savings.

These features are shown through
various infographics to enhance
usability, and offer users a clear
visual explanation.

Daily Affirmation

‘I am in control of my financial journey,
and with each decision, | move towards
stability and well-being. My path is
unique, and | embrace the lessons

and opportunities that come my way.

This Months Goal

8 N

$54 [ $120

Top Picks from Education Hub

How to set up
monthly budgeting,
and stick to it!

Overcoming finance
anxiety and priorit-

izing your health
()

Thei
finan|
your

How to set up Overcoming finance Thei

monthly budgeting, anxiety and priorit- finan
and stick to it! izing your health your
R s\
L) »)
\"/ N/

Budget April 2023
Total $1850

( [ 1

$250 savings

$50 Left this month

$1250 regulor Expenses
$300 other Expenses

Show details...

Saving at a glance smontns

/%/\
—

£20

Soptember  October Hovenber  December  Jomuory Feansary Moech Apil

Show details...




App Design

RUBY

The Features

The rest of the features can be
found on the sidebar menu, and
include the following: mood
journal, financial goals, budgeting,
self assessments, the financial
education hub and a community
tab.

Everyday a popup will show Ruby
checking in on the user to track
the users mood. The moods will be
tracked in the ‘Mood Journal’.

X

Mood Journal

My Financial Goals
Budgeting

Self Assessements
Financial Education Hub

Community

Just checking in, how are
we feeling today?

@ Amazing!
O Optimistic
Q Neutral

Could've been better
. Rough ...

Check in later




Typeface Design

‘HAPPY SANS’

The Project

In this project | have designed
my own typeface from scratch in
the program Glyphs.

The project is a part of the course
IDG 2013 Calligraphy and
Typeface Design at Norwegian
University of Science and
Technology (4th semester). The
design process was supervised
by well-known typeface designer,
and co founder of TypeTogether,
Veronica Burian.




Typeface Design

“HAPPY SANS”

The Design

The typeface is designed to
embody playful and friendly
qualities, making it suitable for a
childlike and inviting
atmosphere.

It is intended to primarily serve as
a display typeface.

S0 C




Typeface Design

“HAPPY SANS”

ABCDEF abcdet
GHI13JKL ghijk.I
MNOPQR mnopgqr
S TUVWX s t uvwx
Y ZAOA y zeo a



Wayfinding Design

GI@VIK SECONDARY SCHOOL

‘:;'L,.mmmﬂ

Radgivere

The Project

Me and fellow graphic design student
Monica Jankila have designed a new
wayfinding system for Gjgvik Upper
Secondary School.

The project is a part of the course IDG
3950 Wayfinding Systems at the
Norwegian University of Science and
Technology (5th semester),
supervised by associate professor Ole
Edward Wattne.

The visual elements were primarily
designed by me, while my project
partner focused on the strategy and
research.

poune=

Rom G204-G210

fcom G204-6210

Radgivere

Cauncelors

2 Rom G204-G210

Room G204-G210

Radgivere

wncelors

m G204-G210

mG204-G210

dgivere

neeloes

Service torg

Service desk

e Bibliotek

Library

& ¢ Toaletter
Toilets _> L
& Heis __°

Elevator

|drettshall »

Gym

Radgivere _

Councelors 4



Wayfinding Design

GIJOVIK SECONDARY SCHOOL

The Current System

This project focused on identifying
key issues in the current system to
create a clear, adaptable solution. We
discovered during field observations
that the system was non-cohesive
and caused confusion — especially for
new students.

The interviews we held confirmed
the system was unclear and non
intuitive. The student primarily had
to rely on asking older students or
school staff for directions. Some also
reported getting late to class the first
few weeks.
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Wayfinding Design

GIJOVIK SECONDARY SCHOOL

Our Solution

We developed a new system where
each building is named after a
specific color. The signs and interior
design of each area will correspond
to its assigned color.

By visually distinguishing each area,
students and staff can easily identify
their program's space, reinforcing a
connection to their specific
environment.
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Wayfinding Design

GIJOVIK SECONDARY SCHOOL

Rom K204-K210 Rom R204-R210

Room K204-K210 Room R204-R210

Bibliotek Radgivere

Library Councelors

Rom B204-B210 Rom S204-S210
Room B204-B210 Room $204-S210

Bibliotek Library /]\ i & %
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Wayfinding Design

GIJOVIK SECONDARY SCHOOL
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Wayfinding Design
GIOVIK SECONDARY SCHOOL

The Signage

We strived to develop signage that is 200Em™
versatile and customizable. i |
Accessibility is a key consideration in | SOMBAs 910 R
our design, with careful attention S Ridgivers Récavare
given to the size and height of the
. . 7 2 Rom G204-G210
signs to accommodate children, e——— oo 62046210
adults, and wheelchair users. ] s
100em 1 g
The colors have been thoughtfully - — Rédgivere
selected to ensure visibility and clarity 75cm - e
for all users. B
50 em —

0Ocm~— § _




Branding

ESSENSIA

The Project

This is a branding project for the emerging
brand Essensia, which | took on as a
freelance designer after completing my
studies.

The deliverable includes a complete

branding solution, featuring the logo,
typography, and color palette.

Photos in the background found on Pinterest




Branding

ESSENSIA

The Vision

Essensia is a natural brand that aims to
make health accessible and
understandable for everyone. They offer
both products and a learning platform that
provides a holistic experience for natural
well-being.

Essensia represents the essence of natural
well-being, inspired by the word "essence,"
which means the most fundamental part of
something. Their goal is to bring purity,
balance, and a holistic lifestyle to everyone,
making natural health simple and
accessible.

Photo from Against The Grain Ministries




Branding

ESSENSI

The Typography

The typographic element is central to
the Essensia brand, with the
expressive and elegant Bely Display
typeface capturing the organic and
professional essence the brand aims
to convey. Its uniqueness sets it apart
from competitors, refreshing the
natural cosmetics market.

The combination of the playful Bely
Display and the strict Botanika Mono
creates an engaging dynamic: Bely
Display adds creativity and vibrancy,
while Botanika Mono conveys
precision and reliability.

Title

This is a 2nd level title

Lorem Ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nenummy nibh euismod tincid-
unt ut laoreet dolore magna aliquam erat volutpat, Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commaodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odic

This is a 3rd level title

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincid-
unt ut lacreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio

Bely Display

Botanika Mono

Proxima Nova Bold

Proxima Nova Regular



Branding

ESSENSIA

The Logos

The logos are designed to be clean and
minimalistic and contribute to strong brand
recognition. The use of earthy colors and
stylized nature motifs signals that the brand
is associated with nature.

The first logo variation is designed for larger
surfaces, and is the version that provides
the name Essensia with the greatest
visibility and recognition. This logo has been
specifically developed to be clear and
prominent on larger areas such as signs,
banners, advertising posters, and websites.
It will also be used on packaging, as it
enhances brand recognition.

essen‘L 1a




Branding

ESSENSIA

The Logos

The second logo variation is a simplified
version of variant 1, specifically developed
for use in smaller sizes and to function as an
emblem for the brand.

This minimalist and symbolic design is ideal
for use on smaller surfaces, such as
packaging, advertising, and content on
social media, where a compact and easily
recognizable representation of the brand is
necessary. The variant works well as a
simple visual identifier without including
the entire brand name.




Branding

ESSENSIA

The Logos

The third logo is a simplified version for

the brand to use as a profile picture on

social media. /




Branding

ESSENSIA

The Color Palette

The color palette consists of warm, earthy
tones that create a sense of natural
well-being and optimism.

The deep rust-red Terracotta and dark
brown Umber anchor the palette in earthy
elements, while the soft Tangerine adds a
warm, inviting quality. The deep green
Juniper connects to nature, and the lighter
tones of Blossom and Eggshell provide a
feeling of calm and balance. Together,
these colors create a palette that expresses
both strength and softness, well-suited for
brands that emphasize naturalness and
sustainability

TERRACOTTA

BLOSSOM

JUNIPER

EGGSHELL



LMS Design

SCIO

The Project

In this group project, | collaborated with
graphic designer Monica Jankila and
interaction designers Henning Adolfsen
Buanes and Aron Hundstad Haugen to
create a new learning management system
(LMS). My main role was branding and
interface design.

This project is part of the IDG 3009
Information Architecture course at the
Norwegian University of Science and
Technology (5th semester), and was
supervised by associate professor and study
program leader Eivind Arnstein Johansen.

Mockup from Figma




LMS Design

SCIO

The Research

In this project, we chose to conduct
interviews with our fellow students to
understand their likes and dislikes
regarding the current LMS used by our
school. We then compiled the insights and
organized them using affinity mapping.

Key insights revealed students desired a
simple, integrated commmunication channel
instead of relying on email and social media
apps to communicate with fellow students
and professors. Time management was
another challenge, as students struggled to
track schedules, class changes, and
important dates.
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LMS Design

SCIO

The Brand

As we developed our new LMS, we also built a
new brand identity called Scio. Scio, meaning
'l know, | understand, | have knowledge' in
Latin, reflected our strong connection to
knowledge, with Latin historically used in
scientific and literary contexts.

Our brand values were

knowledge, efficiency, harmony,
collaboration, and success. Our visual identity
reflected these values, with green
symbolizing science, nature, joy, and
teamwork. The logo featured an elegant serif
font with rounded curves, representing
knowledge and literature."




LMS Design

SCIO

19:02
Hj alende
jem : Ralender
Oppdateringer
10:00 Stine har lagt ut en ny fil i LOGIN
10:00 IDG3010: Ny forelesning tilgjengelig Mings fsdlegen

os00 DCSG1001: Angdende skoletur pa Onsdag ti...

09.15-11.00

B
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Roger Mathisen
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11.15-13.15
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LMS Design

SCIO

Kalender

Man

Riny

Filtre
Privat: ikke delt

Privat: delt

DCSG1001: Infrastruktur:
Grunnelagende ferdigheter

Login

Legg til kalender

Del kalender
Privat; ikke delt

Privat: delt
. DCSG1001: Infrastruktur:
Grunnelgaende ferdigheter

Lagin

Kopier lenke: |G

Samtaler
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DIGSEC 22
Glenn: i
Tilherighet: B-DIGSEC

Arr.komm

Tilhorighet: LOGIN
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DCSG1001
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Du opprattet denne gruppen

<>

Fint om alle kan sende lenke til
kalenderne sine sa far vi avtalt
tidspunkt a jobbe pa ) Min
kalender:




LMS Design

SCIO

Try out the prototype on Figma:
https:/www.figma.com/proto/RKvbOrZT9m
GHLOf6JycKj4/Scio-prototype?node-id=288
-5379&node-type=canvas&t=sgYoIXhtgbTB
7119-1&scaling=scale-down&content-scaling
=fixed&page-id=0%3Al&starting-point-node
-id=207%3A4382&show-proto-sidebar=]



https://www.figma.com/proto/RKvbOrZT9mGHLOf6JycKj4/Scio-prototype?node-id=288-5379&node-type=canvas&t=sqYoJXhtqbTB7ll9-1&scaling=scale-down&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=207%3A4382&show-proto-sidebar=1
https://www.figma.com/proto/RKvbOrZT9mGHLOf6JycKj4/Scio-prototype?node-id=288-5379&node-type=canvas&t=sqYoJXhtqbTB7ll9-1&scaling=scale-down&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=207%3A4382&show-proto-sidebar=1
https://www.figma.com/proto/RKvbOrZT9mGHLOf6JycKj4/Scio-prototype?node-id=288-5379&node-type=canvas&t=sqYoJXhtqbTB7ll9-1&scaling=scale-down&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=207%3A4382&show-proto-sidebar=1
https://www.figma.com/proto/RKvbOrZT9mGHLOf6JycKj4/Scio-prototype?node-id=288-5379&node-type=canvas&t=sqYoJXhtqbTB7ll9-1&scaling=scale-down&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=207%3A4382&show-proto-sidebar=1
https://www.figma.com/proto/RKvbOrZT9mGHLOf6JycKj4/Scio-prototype?node-id=288-5379&node-type=canvas&t=sqYoJXhtqbTB7ll9-1&scaling=scale-down&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=207%3A4382&show-proto-sidebar=1
https://www.figma.com/proto/RKvbOrZT9mGHLOf6JycKj4/Scio-prototype?node-id=288-5379&node-type=canvas&t=sqYoJXhtqbTB7ll9-1&scaling=scale-down&content-scaling=fixed&page-id=0%3A1&starting-point-node-id=207%3A4382&show-proto-sidebar=1

Editorial Design

INTERNATIONAL JOURNAL
ON E-LEARNING

International
Journal
The Project on e-Learning Bock exnay
e Platforms, capita
This project consists of two parts: the Informatio prof

1 Flathom Cagtalion, e
stary of D plathonTry suc
d

first part involves my redesign of the Y eoriini
covers for the International Journal on nmm‘lg‘(’nwnr;
e-Learning. In the second part, fellow systems
designer Charlotte Fure Lukes and |
redesigned the book's interior.

This project is part of the IDG 2013
Editorial Design 1 course at the
Norwegian University of Science and
Technology (3rd semester), and was
supervised by typographer and
associate professor Ole Lund.

Mockup by Marcel on Adobe Stock




Editorial Design

INTERNATIONAL JOURNAL
ON E-LEARNING

Analysis of the Current Design ) .
We found the covers of the }:Lﬂ‘%ﬂ;ﬂal E-Learn]ng
International Journal on e-Learning .
(IJEL) to be outdated, especially in
their technological references. There
is little variation between volumes,
making them hard to distinguish.

REVEN OF UTERATUNE Theoesical Conatiuets

The interior typography appears
disorganized and unappealing, with
unclear hierarchy and confusing
whitespace. The poor justification
and hyphenation disrupts the
reading flow. Additionally, the
slender sans-serif font may hinder
readability at smaller sizes.

Patagoges tor e (grtal Age




Editorial Design

INTERNATIONAL JOURNAL Atticle |
o N E_ LE AR N I N G Moving from Blackboard to | jwj.) 22e

Canvas: what the research says, plus

| Ilackaonville Stabe University
two professors’ experiences kbljpayibucdorg
The Interior t -
| IllV.'V“ arnes
INn the interior we main|y focused on Abstract [jacsonville State University
. . . . The authars, veteran online instructors and course designers, work barhesimmyg@hotmall.com
fIXI ng the Issues we mentloned n the at a university that is jn the process of changing its leaming man-
H H agement system {Lwms) from Blackboard to Canvas. discover what
ana |ySIS’ as Wel I as creatl ng amore the literature has fo s;_ay about student, facuhy, and administrator
modern and vibrant layout with the persp and pret when switching to a new LMs and
. . learn about the authors’ experiences during the conversion process
hel P of colors and dyna mic headline The pros and cong of |Blackboard and Canvas are discussed, and
. . special attention is paid to the overall faculty experience when tran-
Varlat|ons. sitioning to a new LMS| |
Th e C overs Keywords: Black[pan( Canvas, Students
My cover designs now show a clear ek 4
.. . ackgroun
d Istinction betwee nt h € Vo l umes Of The authors are former K-12 téachers and longtime online instructors.
h i m | | h fr h new | We have delivered smd‘dengned courses in multiple learning manage- _ 5
t e Jou al. It . aS aflres € ayo ut ment systems (LMS) including WebcrT, eCollege, Blackboard. Desire- 1 Nick Srmicek and Alex Willams
W|th more eXC|t| I’]g CO|OI’S | ChOSG tO 2Learn {D2L), LiveText, and ista. Currently professors and certified [y th ol Fost

R 1 3 AREE caplalsm and 3 Workd without
online instructors at Jacksonville State Univetsity, onr institution Work revisad and updated ver-

I l l ustrate the covers by ma kl ng completed the proceés of moving fully from Blackboard to Canvas Siori(london: Verso, 2016)

networking lines, that symbolize
technology and science.




Editorial Design

INTERNATIONAL JOURNAL

ON E-LEARNING

no. 1
vol. 20 /2021

International
Journal
on e-Learning

1JEL serves as a forum to facilitate the international
exchange of information on the current research, devel-
opment, and practice of e-learning in these sectors

The Association for the Advancement of Computing in
Education (AAce), founded in 1981, is an intemational
not-for-profit, educational organization with the mission
of advancing information techonology in education and
e-learning research, developement, learning, and it's
practical application,

AACE serves the profession with International confer-
ences, high quality publications, leading-edge digital
library, career center, and other opportunities for profes-
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The Project

This group project involved collaboration
between me and fellow graphic designer
Louise Marie Hansen, along with interaction
designers Henning Adolfsen Buanes and
Lisa Grgtan Sergaard, to develop a new
website solution for the organization Ung
Fritid. My primary responsibility was the
interface design.

This project is part of the IDG 2200 Design
and Prototyping for Digital Products course
at the Norwegian University of Science and
Technology (6th semester) and was
supervised by associate professor Mari
Hermansen.

Mockup from Figma
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UX evaluation
We evaluated the website by collectively
reviewing it and analyzing its appearance and

functionality, identifying potential problem areas.

We did this using Jakob Nielsens 10 Heuristics.

We tested the website with 5 participants to
gather insights on usage, and identify areas for
improvement. Later we used methods like
sorting, personas, and flowcharts to organize the
information.

Our key findings showed that users found the
website confusing, especially regarding search

functionality and navigation.

The pictures show the websites current design.

Ungfritid.no

Fritidsoktivitater for been og unge

Finn fritidsaktiviteter for barn og unge

Sek pd ot sted ®

1592 Aktiviteter Stetteordninger

3306 Orgonesasjoner

Torvikbukt Sendagsskole

Sendagsskolen Mere og Romsdal

AA # ungfritid.no ¢

< t m ()

AA

& ungfritid.no

o

& Tilbake til forsiden

Torvikbukt
Sendagsskole

Sendagsskolen Moere og Romsdal

Bida Hons Orset

Sendagsskolen Norge er vér
hovedorganisasjon. Vi er luthersk
tilknyttet. Sendagsskolen samles
pa bedehuset i Torvikbukt. Vi
samarbeider med alle, og alle barn
er velkomne uansett.

* ungfritid.ng
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The Design

We created a friendly and playful logo with
the Nunito font, incorporating a bright color
palette and playful shapes reminiscent of
childhood blocks. The new colors improve
visibility and accessibility, aligning with
WCAG standards.

We enhanced the layout and search
functionality to support broader searches,
along with updated filter menus. The
activity cards on the homepage maintain
their original shape but feature rounded
corners for a more approachable look, a
design element that is consistently applied
throughout.
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9 Frearkstad
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8 Frivillighet
Norge

o9

Kt

Idre

X

For organisasjoner
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Kontakt
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Tur til Klompestompen

DNT Ung @stfold

Viinviterer til tur til Klompestompen
forstkommende lordag 22.4! Dette er en tur som
er overkommelig for de aller fleste |
aldersgruppen, og som tar omtrent 3 timer.
Turlaget starter fra parkeringa ved Stompen, sa
gar vi mot Nestekleiva og sa Klompestompen. Det
blir en lunsj pa toppen.

Det trengs ikke noe spesielt utstyr, kun vanlige
turklzer. Vi sees pa tur &

Tur til Klompestompen

DNT Ung @stfold

Vi inviterer til tur til Klompestompen
forstkommende lerdag 22.4| Dette er en tur som
er overkommelig for de aller fleste i
aldersgruppen, og som tar omtrent 3 timer.
Turlaget starter fra parkeringa ved Stompen, si
gar vi mot Nestekleiva og sa Klompestompen. Det
blir en lunsj pa toppen.

Det trengs ikke noe spesielt utstyr, kun vanlige
turklaer. Vi sees pa tur &

Hvem kan vaere med?
15-17 &r
Aktiviteten er for alle

Disse sprakene snakker vi:
Norsk
Engelsk

Nar og hvor skjer det?

ﬁ Lerdag 22. april

© 02:00-13:00

@ Friluftstiv, Tur

Q Vestre Ostfoldvei 354, 1679
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Hvor gammel er deltakeren?
=1 )%
Aktiviteten er for

| Ate | Kun gutter || Kun jenter

Kategori
Velg alt '

Dans || Digitalt | Drama ‘
Ferieaktivitet ‘7 Friluftsliv
Fritid og sosialt | Hobby | Idrett

Kunst og handverk | Musikk ]
Samfunn og politikk | Spill

Tro og livssyn

Vis aktiviteter for
| Bevegelseshemming | Harselhemming

| Synshemming Utviklingshemming

| Bevegelseshemming med rullestol i

VIS RESULTAT
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Try out the prototype on Figma:

https://Mww.figma.com/proto/PUEUpGuUUN
388lAua4MKT7M/Ungfritid-redesign?node-i
d=286-7446&node-type=canvas&t=UZGCPAI
OtexwlICU7k-1&scaling=min-zoom&content-
scaling=fixed&page-id=286%3A7298&startin
g-point-node-id=286%3A7446&show-proto-
sidebar=1
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